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Where in the World is She?

16

w w w. t v s h o p t a l k . c o m

l

Winter 2006-2007

Summer 2006

l

w w w. t v s h o p t a l k . c o m

17

BREAKING NEWS
“WE WILL REBUILD.”

celebrities, and 7,000 brands – SeenON! is the world’s
largest shopping guide for behind-the-scenes access to
what’s on screen and how to get it. Partnerships with over
25 studios including ABC Entertainment, NBC Universal,
Twentieth Century Fox, CBS Paramount Television, Martha
Stewart Omnimedia, and E! Entertainment mean that
SeenOn.com community members will be able to find
new items listed immediately after an episode airs.

Our heart goes out to Suzanne Somers, whose house
was destroyed when a wildfire tore through Malibu on
January 8th. Luckily, neither Suzanne nor her husband,
Alan Hamel, were home at the time. “My nature is to
look at the glass half-full,” she said in a statement. “I
don’t have a son or daughter in Iraq. I haven’t lost a
loved one. We will rebuild, and I truly believe we will learn
something great from this experience.”
GO WEST, YOUNG JEWELERS

Word on the beach is that Victoria Principal’s Malibu Why did GemsTV decide to launch in the US, you ask? U.S.
home had also been endangered, but was not harmed.
Country Manager Diane Schneiderjohn has the answers:
IRRECONCILABLE DIFFERENCES
Thank goodness that Victoria Principal wasn’t burned
twice. She and her husband, Beverly Hills plastic surgeon
Harry Glassman, have finalized their divorce, agreeing to
split more than $50 million in assets and setting aside a
pre-nuptial agreement that Glassman contested. Principal
and Glassman were married in June 1985, and she filed
for divorce in May 2006, citing irreconcilable differences.
They’ve now reached a settlement that Principal called
“fair and reasonable.” According to court documents filed
by Glassman’s attorney, Principal’s property interests are
in excess of $50 million.

For several years, GemsTV has been selling its products
to other home shopping channels in the UK, Germany,
US and elsewhere in the world -- channels offering a full
range of home and lifestyle products. The sale of our
jewelry in the UK was so successful that the channel
became GemsTV, dedicated to selling only our products.
The response from the British public was phenomenal
– 85% of our customers are repeat buyers, and many of
our customers had our jewelry independently appraised
for often 10 times what they paid for it on GemsTV. So,
a second GemsTV channel was launched to meet the
growing demand for our products.

Riding high on the success of our channels in the UK, the
rising demand for colored gemstone jewelry worldwide,
If you’ve ever watched a TV show, and thought to yourself, and the demand for our product via other homeshopping
“Wow, where did that actress get that gorgeous sweater?” channels in the US, we decided to launch our own
then the new shopping website SeenOn.com is for channel in the US.
you. Covering top TV series such as “Grey’s Anatomy”,
“Desperate Housewives,” “Project Runway” and “Las The timing has been optimal, with November 2006’s
Vegas”– as well as more than 600 other shows, 2,000 British Vogue, featuring a ring from GemsTV, declaring that
colored gemstone jewelry is the next wave in fashion.
SHOP FROM OVER 600 NETWORK SHOWS

GemsTV has a unique proposition for the U.S., with
unbeatable prices because we are able to cut out
middlemen and retailers and sell directly to the consumer;
the largest selection of colored gemstone jewelry designs
with an unparalleled selection of gems including many
hard to find varieties; only genuine gems -- no fakes or
synthetics; all our gold jewelry is only 14 Karat gold or
better; and each piece of our jewelry is handcrafted by
our own artisans. Plus, GemsTV will use the first ‘reverse
auction’ format on TV in the US, offering buyers a fun, easy
and low-priced way to buy. Instead of offering jewelry at
a set price, GemsTV will offer exclusive designs in limited
quantities, and the price will drop as buyers call in, until
all pieces are sold, and all buyers, whether they were first
or last to bid, will pay the final lowest price. s
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Lorayne’s Memory Power, and wondered,
“Where has she been?” Kathy herself
tells you in her own words what she’s
been up to, and what she’s experienced
in her life since leaving the full-time
world of TV shopping.

Letter From The
Editor & Publisher
Dear Readers:
Here in Denver, Colorado, where ShopTalk is based, we’ve had multiple blizzards, record-low temperatures, and over
seven consecutive weeks of heavy snow
on the ground. The streets are slick with
four-inch thick sheets of ice, six-foot high
piles of accumulated snow, and almost
everyone we know has suffered from a
bad cold, the flu, strained back muscles
from shoveling their driveways, and numerous other winter maladies. So, to
say the least, the weather has slowed
us down a bit. We release this Winter issue with local forecasts predicting even
more snow in the weeks ahead.
Whether you’re snowbound like we are,
or enjoying sunny skies in the southern
states, we hope you’ll enjoy this new
issue of ShopTalk, featuring our good
friend and former show host Kathy
Levine. You may have seen her appearing recently in infomercials for Harry

Winter 2006-2007

And Suzanne Somers talks about her
controversial new best seller Ageless,
where she challenges the conventional
wisdom around menopause. Many doctors and health care specialists have
taken issue with her claims. You can
decide for yourself who’s right and
who’s wrong, but we believe that each
side of the argument has valid points to
make. We suggest that you talk to your
primary care physician before making
any radical changes to your own health
care regimen.
The great thing about cold, snowy weather is that it gives us more time to stay
inside, cuddle up on the couch, and
watch more TV shopping! And that’s exactly what we’ve been doing. The only
problem is that we have to shovel the
walk way so that the delivery person can
get to our door.
Stay warm and dry!

Sheila Salido Jordan
P.S. We hope you’ll support our efforts,
and subscribe to ShopTalk: The Magazine For TV Shopping Fans™ today.
And please spread the word to your family and friends – we’re only available by
subscription!
To subscribe, use the form on page 31
or order online at www.tvshoptalk.com
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a night in the life of

SHAWN LEFLAR

Shawn waxes poetic about Platinum Eagles, Morgan
Silver Dollars, Tactical Folders and handmade swords.
Q. What’s your role with Shop At Home?

Q: What are your favorite knife and coin
collections?

A: I work three or four overnight shifts per week
and primarily sell coins and knives. I started A: My favorite coin collections are Platinum
working overnights in the home shopping
Eagles and Morgan Silver Dollars. My
business 12 years ago, shortly before joining
favorite knife collections are Tactical Folders
Shop At Home in 1996.
and any handmade sword.
Q: What’s a typical schedule for you?

Q: What’s the funniest, strangest or most
memorable thing that’s happened working
the night shift?

A: I wake up at 11 a.m. and tend to everyday
duties such as house or yard work and
running errands – the stuff most people
A: It wasn’t funny at the time, but it’s hilarious
accomplish at 5 p.m. In the afternoons, I
now when I look back at the “blooper reel.”
spend quality time with my wife and our sixIn 2001 during a knife show, I was showing
year-old son before heading into work around
off a sword and hitting it on a table like
7 p.m. Once I arrive, I begin preparing for my
I’d done a million times before. Well, this
shows, familiarizing myself with the items we
particular item wasn’t made right. On the
sell. As the evening inches in on my 11 p.m.
2nd time I hit it, it snapped in half, hit the
show time, I start drinking lots of caffeine.
table, snapped back up and caught me right
It takes a lot of energy and excitement
in the abdomen. The sword broke in half
on my part to keep our viewers interested
and I literally pulled metal shards out of my
and awake at 2:30 a.m.! When the show
stomach the rest of the night. Fortunately I
wraps at 3 am, me, my co-host Todd Boone,
was fine and the show went on. This incident
and our producers review the evening and
made national news headlines and it’s
discuss what sold well and peaked the
certainly something I’ll never forget.
interest of our viewers. Eventually, I return
Q: What’s the most important lesson you’ve
home and climb into bed around 5 a.m. and
learned in your career?
the cycle repeats itself.
A: Always make sure you represent the product
Q: What makes working the overnight shift
properly. I spend a lot of time researching
unique and appealing to you?
and reviewing the products I show. This is
A: Over the years, I’ve noticed the people who
the most critical aspect of my job.
watch overnights are long-time loyal viewers. Q: If you weren’t a home shopping host, what
They are collectors and enthusiasts who
would you be?
really care about what we do and what we
A: I would be a college theater professor and
sell. They blog about the shows and really
soccer coach. I majored in theater and
maintain a high interest from day to day.
played professional soccer in my earlier
Q: What’s it like selling coins and knives?
years so I’m really passionate about both. s
A: I love it…and the two categories are
completely opposite. They are two
fascinating hobbies and collections that
each attract a unique crowd.
Shawn Leflar is a host on the Shop At Home network.
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The Essential Do-It-Yourself
Electric Back Hair Shaver

- CUTTING EDGE DESIGN: MANGROOMER’s
sleek, lightweight, compact design goes
from its discreet stored position to fully
functional easily in a matter of seconds.

- 135 DEGREE OPENING: Unique patent
pending design enables you to reach
all areas of your back from different
angles with ease.

- 1.5 INCH Blade: Cutting edge blade design
enables extremely close and smooth
results without the potential of ingrown
hairs straight edge and foil blades
commonly cause.

- EXTENDABLE HANDLE: Fully extendable
and adjustable handle locks into place
at various lengths to reach even the most
difficult middle and lower portions of the
back.

a night in the life of

It’s 12:45 am and I am sleeping very
soundly as are my husband, our three
daughters and our
Dalmatian Kaya.
Beep, beep, beep.
The alarm clock
goes off. I slowly reach over and hit snooze for just a few
minutes of extra sleep. I finally open my eyes and see its a
few minutes past 12:45 a.m. I slept nearly six hours. Not
bad! It’s time to wake up and start my day.

MANDY BRADSHAW
By Mandy Bradshaw

I slide into my fuzzy slippers, grab a Coke, and turn on Jewelry Television to scope out how the evening is progressing
for my co-workers. Watching them is energizing and makes
me even more excited for the day’s work ahead. I shower,
get dressed, silently kiss my loved ones for the day, and
head out the door.
When I arrive at the studios around 2:30, my hair is still
wet. So, I dry and style it and then move into the studio to
begin planning my show. I look through all of the jewelry
and gems pieces for the night, grab a cup of coffee and
its show time.
I love the 4am to 8am shift. I thoroughly enjoy talking with
the viewers for those four hours and there’s huge gratification in selling them high-quality, well-priced pieces they
won’t find anywhere else. I’ve concluded people who shop
late at night make up a unique, knowledgeable crowd who
really knows exactly what it wants.
When my show wraps at 8 A.M., I wish I could stay on the
set for another hour. But, the other hosts are always eager
to step in for their shifts, so I review the last four hours
with my producers and then start developing my next show.
I visit the merchandising department to survey new trays
of jewelry and gems. The options and possibilities of what
to show our viewers next are endless!
By now its 10:30 and time to reconnect with my family,
run errands, and catch up with other duties. When I arrive
home, my faithful husband always waits at the door for me
with our six-month-old and then he goes to work. While
she naps, I often spend time studying for my Graduate
Gemologist degree. Later in the afternoon, my other two
daughters return from school and its homework and carpool time. Dinner comes early, and I eventually hit the hay
as early as the girls!

The industrious host
studies for her Graduate
Gemologist degree in
her spare time.

Hands down my incredible family is my biggest joy. But, I
honest to goodness also believe I have the best job in the
world. I’m blessed to say that I look forward to stepping
into the world of Jewelry Television everyday – even if it is
at 2:30 a.m.! s
Mandy Bradshaw is a host on Jewelry Television.

My TV Blanket ...
Make it your TV blanket!
™

EN ON
E
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You’re comfy and cozy, nestled in your
favorite chair or couch, wrapped in a soft
blanket, watching TV . Trouble is, there’s
a draft running right up your legs!
No More Struggling With Blankets!
Forget about fiddling with your old
blanket, trying to keep it under your feet,
only to have it slip time and time again.
Pretty frustrating isn’t it? The solution
to this dilemma, not surprisingly, comes
from your friends at Newton’s Universe.
It’s called My TV Blanket™.

My TV Blanket Benefits:
• M
 ade from top-quality machine
washable 100% plush polar fleece
• L ightweight, easy-care,
high performance
• R
 etains color and shape
after laundering

Guaranteed Satisfaction
Try the My TV Blanket for 30 days.
If you are not completely satisfied,
return the entire package for a full
product refund.
Available in these colors:
NAVY
BURGUNDY
CAMEL

Patented Foot Pocket
Keeps You Warm... With
No More Struggling!

My TV Blanket™ is crafted from thick,
soft, polar fleece and features a patented
draft-free deep foot pocket and handy
accessories pocket (for remote control,
book, reading glasses, etc.). My TV
Blanket™ is lightweight, breathable,
non-allergenic, anti-pill polyester, finished
off with blanket stitching. It's made of
100 percent premium polar fleece and
measures 52" x 62". And as a special
offer to ShopTalk readers, you can buy
two and get one for FREE!

Buy My TV Blanket
for ONLY $39.95*

Special Offer!
Buy Two &
Get 1 FREE
$79.90*
Get one of
each color!

Please mention code PNW1

To order call Toll-Free 1.888-275-4982
Order Online at www.newtonsuniverse.com/shoptalk

*plus shipping & handling

suzanne somers

ShopTalk:

What are your New Year’s resolutions for
2007 and why?

Suzanne:

I rarely make resolutions. My focus
in the New Year is to continue to be
an advocate for women’s health. We
women want to feel good. We deserve
to feel good. There is a knowledge gap
among doctors in this country and
women are the losers. I think it is up to
us to fight for the right to take care of
our bodies the way we choose.

ShopTalk:

Do you have a theme for yourself
for 2007?

Suzanne:

I always want to continue to be a
productive contributor. My personal
philosophy is “I can.” I will not start any
sentence with the words “I can’t.” If I
do, my mind will accept it as so, and
then I won’t be able to accomplish my
goals. Instead I tell myself, “I can,” or, “I
will.” In this way, I believe, success will
come to me.

ShopTalk:

You have reinvented yourself multiple
times from sitcom actress to exercise
maven to best-selling author, and now a
health and wellness advocate for women
baby boomers. Which do you feel has
been your most important role?

Suzanne:

Most important to me is to advocate for
women on issues relating to their health
and their place in American culture.

ShopTalk:

What is your focus moving forward?

Suzanne:

I’m very excited about a new
opportunity that has opened up. We
have created a new venture called
SUZANNETM. I believe it will empower
women and change the lives of millions
of people; it is filled with endless
possibilities. Through SUZANNE (www.
suzanne.com), women can sign up
and sell my proven bestselling beauty,
gourmet, and other signature products
directly to their friends and family. For
the last 20 years I have been selling
exercise equipment, sparkling jewelry,

delicious food and gorgeous fashion
on television, sharing laughter and
incredible products that enhance the
daily lives of viewers. Now, across the
country, women and men can build
their own businesses with many of
those very same top-selling products,
completely supported with training
and materials through the website and
through sales meetings.
ShopTalk:

You’ve recently added organic meat
products to your merchandise on
HSN. What prompted this? Was it your
research on health and wellness? How
has this affected the development of
your other product lines such as bath
and beauty products; do those also
contain organic materials/ingredients?

Suzanne:

Most of my products contain organic
compounds where available. You could
eat some of my skin care products!

ShopTalk:

You have been with HSN for quite a
while now. Can you tell me exactly how
many years? How much in annual sales
do you garner from HSN? What % of
HSN’s overall revenues do your product
lines account for?

Suzanne:

I have been at HSN for 14 fabulous
years. We don’t detail revenues. We
share a terrific association with HSN
and will continue to introduce new
products to our fans across the country.
That says it all!

ShopTalk:

Speaking of reinvention, HSN has
changed a lot in recent years—from your
sets to the lighting. What are your favorite
improvements? Are there any areas you
think still need to be improved?

Suzanne:

We are the only vendor at HSN that has
built our own set and brings in our own
team of video quality control engineers
for each airing. HSN has welcomed every
idea we’ve had to keep it fresh and fun;
that’s part of why I love them.

Winter 2006-2007
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ShopTalk:

What are your favorite things about live
television? Do you have any specific favorite
on-air moments?

Suzanne:

I love my handcuffs show as Crissy.

ShopTalk:

Who is your customer? Can you describe who
your customer is, what the demographics/
psychographics of your customers are, so that
we can paint a picture?

Suzanne:

My customers are the same type of people
that I grew up with in San Bruno—middle
class neighbors you could always count.
They’re smart, savvy buyers who want to look
and feel their best. Now, with TV reruns and
my hundreds of hours each year on HSN,
my demographic stretches from twentysomethings to octogenarians.

ShopTalk:

When you are in St. Petersburg, Florida, for
your HSN appearances, what do you do in
your spare time, if you have any? Are there any
favorite beaches, restaurants, activities, etc.?

Suzanne:

Sadly, my time in Florida is strictly work. In the
14 years I have been going there for HSN, I have
been out for dinner only once and have never
visited a beach. So, I’ve been able to enjoy the
people I meet there but not the sites!

ShopTalk:

Can you tell us about a time when you
decided to take a big risk in your life?
Was the outcome what you expected?

Suzanne:

In the early 70s, I took my 7-year-old
son, rented a truck, put all my worldly
belongings into it, and drove to L.A. to
get into show business. At the time, I had
about $200 to my name. I was terrified. The
outcome was what I had dared to hope for,
and better than I expected.

ShopTalk:

What advice do you have for women who are at a
crossroads in their lives, who need to make a big
change but don’t know how to break out of a rut?

Suzanne:

First, take care of yourself. Make sure your body
chemistry is perfectly balanced. Then, visualize
what you want and where you want to be. If you
believe in it and in yourself, it will happen. You
can make anything you want happen if you are
convinced that it is possible. s
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By Kathy Levine

JUMPING INTO THE ABYSS

FIRST PERSON

When Sheila asked me to participate in this issue, my first reaction
was, “What would I say?” I’ve been out of the industry for nearly
seven years, and who really cares about Kathy Levine anymore? Then
I bumped into someone who recognized me (of course, looking my
sweaty worst coming from the gym), and she said, “We miss you, what
are you doing?” She seemed interested in my response, awed by my
willingness to leave such a fine job, and jump into the abyss.
So let’s talk about risk taking. I am a motivational lecturer,
and this is one of the themes I talk about.
EASY DOES IT Some of us thrive on safety
and predictability. We take comfort in having good jobs and keeping our homes organized. Put the dog out, take the paper in,
do the laundry, check emails, get the kids,
take your vitamins, go to the market. Perhaps we go out on Saturday nights. Many
of us schedule our lives around Desperate
Housewives or Grey’s Anatomy nights. I’m
a Boston Legal addict myself. Many of us
faithfully watch one of our favorite shop-

ping shows every day to enjoy the company
or to buy a little bling whenever possible.
There’s security in having a routine that we
can control day after day, year after year.
We look ahead and we hope it’ll continue
status quo because there’s peace in knowing the road traveled.
Unless you’re Kathy Levine!
I have a short attention span, and when I
get bored with something, I’m done for.

So there I was back in 1998, “diva” of
the shopping industry. I had been on
the air for nearly 11 years and had it
down pat. It was all work all the time.
But this was great work. I enjoyed traveling the world for my job. I had the
thrill of writing two books and visiting
14 states on a publicity tour. I was
the “it” girl for all new celebrities who
launched their products, and I was
always the one chosen to be interviewed by the press. It was the most
exciting and glamorous decade of my
life, and I have nothing but praise and
thanks for my former employers.

and saw myself still sitting on air
in the same chair, selling the same
jewelry, although they’d wheel me in
with my teeth in a cup and my two
remaining thin hairs coiffed nicely on
my shrunken gray head. Don’t even
ask about Joan. She’d be mummified
but looking swell with a stuffed Spike
by her side.

Would I survive financially? If I jumped
ship, might I be able to go back once
that bridge was burned? Who would I
hurt if I failed? Was this the right time
or should I wait a little longer?

My on-air shifts started to feel like
weeks instead of hours. I started
to become stale and bored. I knew
it was a matter of time before I became boring to the viewers too. Like
a pro athlete, would it be better to
THE ITCH I started to feel a certain leave on a high note or wait until I
restlessness about the future. I was simply died out?
nearing that magical age of 50 when
one asks, “Why am I here?” and, “Is Clearly many of you are at some
that all there is?” I had endured a ri- crossroads in your life. You aren’t sure
diculous, if not comical string of loser you want to stay in a certain job, or
relationships, and work was my favor- you are considering getting a first job
ite and most consistent lover. Heck, I after many years off the market. Perwas married to my job. America was haps you are thinking of going back
my date every Friday, Saturday and to school or starting a business of
Sunday night, and no man could your own. Some of you want to enter
beat the fabulous places I was being into a relationship, and others want
taken. I got dolled up five nights a to jump out of one. Everyone comes
week and felt adored by many. It was to these little (or big) impasses.
a total thrill to receive so many nice Many are tough and critical decisions
letters (even though every once in a to make. If you find it impossible to
while someone wrote to tell me how imagine the change, then you are not
much they hated me. My favorite was ready for it. When it’s right, it’s clear.
from an entire group of workers in When in doubt… DON’T.
Massachusetts who banded together Every day for about a year, the idea of
to sign a long petition called the We taking a new passage in my life was
Hate Kathy Club. Wow, I wish I had more alluring. I really began to think
enough time and energy to devote to beyond the doubts and consider my
such a worthy cause)!
options and the drawbacks. Could I
successfully
leave this big company?
I also looked ahead five to 10 years

outstanding debts, and I was crystal clear on the fact that once I left,
there would be no going back. When
would the right time be? The time
is right when you can’t get leaving
out of your head, and the thought
of staying becomes more confining
and more unappealing. It was scary,
it was frivolous, it was downright nuts
to walk out on such a golden life, but
it was my gangplank, no one else’s. I
found it rather exciting.

“…work was my favorite and
most consistent lover. Heck,
I was married to my job.
America was my date every
Friday, Saturday and Sunday
night, and no man could beat
the fabulous places
I was being taken.”

These are the questions we should
all ask whenever making a decision
that impacts our lives and the lives
of our loved ones. It’s usually not a
The itch started to worsen. I told sound decision if everyone else has
myself all the things you tell your- to suffer for your choices.
self when trying to make a deci- In my case, the answers were easy.
sion to throw away a good thing in I was alone, no husband, no kids. I
exchange for an unknown. I made had banked enough money to sura list of the good news/bad news vive on a lesser income if needed,
about my job. There was no negative to carry my own health insurance
column but that didn’t eliminate my (outrageously expensive even if
restlessness or my curiosity about you’re healthy), and to help my mom
investigating options.
if she required assistance. I had no
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ARE YOU NUTS? I put out feelers,
and I got a job offer to go to NY to
have my own talk show. I jumped.
Call me crazy, call me stupid, call
me ungrateful, call me egotistical to
think it would have worked. You cannot imagine the number of letters I
received telling me I had no talent
and would never make it; that I was

“I took the risk. I put on
my ‘big girl shoes,’ and I
walked. I took the criticism,
I angered my employer, I
burned the bridge, but I
went with my gut.It was time
for change. Change is scary.
Change is good.”
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lucky to have this TV-selling job and should leave well
enough alone. Those letters were harsh, and nobody
knew better than I how dangerous this venture was. Even
my mom who is my tower of support thought I was off the
wall for leaving the cable shopping limelight.

I made a strict decision that the next one would be independent of his parent’s opinions, he would own a home,
he would be gainfully employed, he would be civil toward
his ex if he had one, and would adore his children if he
had them. He needed to look forward to every day as a
But you know what? I took the risk. I put on my “big girl special gift to be opened with joy and optimism. I was
shoes,” and I walked. I took the criticism, I angered my done with the losers and the downers.
employer, I burned the bridge, but I went with my gut. It The day I made that clear decision was the day it all
was time for change. Change is scary. Change is good. changed. My needle was somewhere out there waiting
Change brings change.
in the haystack.
I failed. The talk show never took off, it stank from the
get go, and I was out of work in no time. It was awful. My
next venture was a clothing line which launched before
it was right and did not bear my personal style. I asked
to cancel the deal and was graciously released. Another
failure if you want to look at it that way. Each little effort
forward kicked me several steps back, but I kept entering the doors that opened, and I made my way, learning
a little more each time about where my strengths lie and
what traps to avoid.

Here was the rub; I am not a dog, but I am no raving
beauty queen either. I’m a bit overweight, I have weird
thin bi-polar short brown hair, I do not play tennis or golf,
nor do I ski. I don’t love football or baseball games, and
I hate talking politics. I am opinionated, and I speak my
mind. From a man’s point of view, if he were looking for a
Stepford bobblehead, I was the wrong doll.

I recognized new skills, entrepreneurship for one, being
my own boss, and it was great. I also learned how much I
like to train others, and I started marketing my little sales
training to companies all over the country. My favorite
job was with the company that flew me to Australia. Talk
about an awesome commute to work!

I signed up for sailing lessons and flying lessons. If I
couldn’t meet a man on solid ground, then I’d look out to
sea or up in the air.

What could I do to beef up my resume, so I might attract
a “normal” but interesting guy and make it enjoyable for
me at the same time?

1998 was the start of the online dating revolution, but
people were still advertising heavily in local newspapers.
For some unusual reason, I picked up a paper whose
It was also a chance to focus on another kind of change singles section I had perused in the past. I had gone out
as well.
with three people from this one publication. I recognized
most of the suspects as the clowns I had already tossed
“I decided to stop being the rescuer of scarred out. They had been looking for Ms. Right forever, and simand abused men. I felt like the SPCA for male
ply renewed their loser ads month after month. Rarely
mongrels. I was tired of being sweet and
was there ever “new meat”, but if there was a newcomer,
understanding to men who simply weren’t nice.” a million PYTs (pretty young things) went after them like
hungry barracudas.
UP IN THE AIR I had decided that I was now ready to have I will never understand why on this particular night after
a real and meaningful personal life. I decided to stop be- working until 1 a.m., I came home and picked up this
ing the rescuer of scarred and abused men. I felt like the particular paper, but there it was: “UP IN THE AIR: BusiSPCA for male mongrels. I was tired of being sweet and nessman, pilot, looking for someone to fly through life.”
understanding to men who simply weren’t nice. It’s not my The ad then continued mentioning golf and sports, (uhfault they had horrible childhoods or their parents didn’t oh), and a desired age range of 45 – 55 (bless him for
love them enough. They weren’t nice to me, and I deserved not asking for a 22-year-old with perky boobs).
better. I grew weary of wackos, and I was tired of trying
to be upbeat and happy for those who were depressed, a I knew if I responded by saying I am 5’ 7” I might blow
guidance counselor to those who didn’t know what they myself out of the running if he was short. If I mentioned
wanted to be when they grew up (and they were 50!), and my short brown hair, he might decline if he loved long
I was definite about dumping the ones who wanted Mom. blonde hair. If I mentioned where I lived, he might reI don’t look like your mama, I don’t cook like your mama, ject the distance as geographically unacceptable. Some
and I ain’t gonna support you like a sugar mama, so get a of these jokers wouldn’t go around the block until they
knew Angelina Jolie was waiting there for them. And if I
job, get a grip and get a life!
20
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doing so, we have built a beautiful
life, a warm and fun circle of friends
and a delightful new family unit. His
son and daughter in law have even
made me a granny! What a hoot.

said what I did for a living, he might
only want to meet me to say he met
someone on TV. It happens. People
like to suck up to people on TV just
so they can tell their friends about it.
Stupid, but true.
So what should I say in my response
to this ad? What could I say to “sell
myself” over and above the competition without giving my whole story
away? Say NOTHING! Keep the intrigue. I called the voicemail, and I
said, “Hi, my name is Kathy, and I am
your pilot, you can cancel your ad.” I
left my phone number, and at 9:30
the next morning, he rousted me
out of a deep sleep firing questions
about what kind of plane I flew, where
I trained, who my instructor was etc.
Hey, I had only taken seven lessons.
Who knew what kind of plane I flew?
Do you remember the car you drove
in Driver’s Ed? It was a plane with
two wings and four seats, don’t bother me with petty details! After a lot
of doubt and some interrogation that
proved I wasn’t lying, we agreed to
meet at a safe public place. By the
way, I was one of 92, NINETY TWO
women who answered that little local ad. He had to cancel it after one
week because he said he’d be six
feet under by the time he’d met all of
them. The competition is tough girls,
don’t kid yourselves.

“I may not be your TV buddy
anymore, and I may not be
living the life of the ‘diva’ with
the clothes and celebrities, but
I’ve done all right for myself.”
it”. And ultimately I did.
On December 10, 2000, I married
Steve, approximately eight months
after I took my final bow at work.
BAITING A HOOK Steve is every bit
the risk taker I am, and he has the
worst case of wanderlust I have ever
seen. We are always on the move. Every Sunday, he cuts out articles from
the paper on concerts, movies, book
reviews, plays and places of interest.
He always has 25 things he wants to
do; so much joie de vivre, this man.
He drags my lazy carcass to the gym,
and since I don’t golf, and he doesn’t
shop, we compromised on biking and
fishing. We have been all over the
world, and I have become quite the
cyclist and angler. Can you imagine
me with my manicured nails, baiting
a hook! I do, and I love it.

So, nearly seven years later, I may not
be your TV buddy anymore, and I may
not be living the life of the “diva” with
the clothes and celebrities, but I’ve
done all right for myself. At age 55 I
have enjoyed one super career and
built another slowly.

I lecture, I train others on how to sell
products on TV, and I host infomercials. I have time to work out, cook a
relatively edible meal for Steve when
we’re not running to an activity, and
I savor the times with my mom in
Florida. It’s a full life, and it’s the right
life for me now. I wouldn’t have it any
other way. Am I successful? You bet! I
am a successful wife, daughter, sister,
friend, and businesswoman. I always
was and I always will be successful regardless of what I do, because these
choices are real for me. Steve has
taught me that. Be true to yourself. No
He has stood by me in all my at- one else is living your life but you.
tempts to re-invent myself, and while
If it’s really your time to risk change,
Steve was everything I told myself I
it’ll feel simultaneously scary and exdeserved. He also encouraged me
hilarating. Jump in, the water’s cold
on our first date in 1998 to take that
at first, but you’ll be fine.
professional plunge. I was still waverThanks for stopping by all those years.
ing at that point. He told me he had
I was truly blessed by your support.
risked everything many times over
to improve his own lot in life, and
Happy shopping,
he understood my fire-in-the-belly
Kathy. s
restlessness. He told me one should
never look back regretting life’s lost
EDITOR’S NOTE: Kathy appeared with her lovely
opportunities. “Put your fears aside,
mom on QVC’s 20th anniversary celebration in
and trust yourself, you will be fine no
October 2006. She hopes to make some occasional visits to her former employer. Stay tuned.
matter what,” were his words. “Go for
Kathy Levine is a former TV shopping program host, and the author of several best-selling books about her life on QVC. She now hosts infomercials,
and tours the country as a motivational speaker. Ms. Levine can be reached through her agent Keppler Speakers in Arlington, Virginia.
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Heart-to-Heart

Wear your heart on your sleeve.
...or on your neck or wrist with these
gorgeous expressions of love.
14kt two-tone, 1.50ctw round diamond heart necklace. The
heart is covered in diamonds with a drop of 15/16”. This
has a fine rolo link chain with a toggle closure.
Jewelry Television # IND067: $999.99
Call 800-581-3002 or visit JewelryTelevision.com

14kt two-tone round bead soft gold(tm)
mesh link heart bracelet.
Jewelry Television # MYF095: $99.69
Call 800-581-3002 or visit JewelryTelevision.com

14kt white gold 1.01ctw round pink sapphire with .05ctw round
diamond accent pendant and baby box chain
Jewelry Television # JFT065: $129.99
Call 800-581-3002 or visit JewelryTelevision.com

Victoria Wieck .7ct Absolute T
Heart Pendant with 18” Double Rolo Chain
HSN Item # 778-943: $59.95 | S&H $5.95
Call 800-284-3100 or visit hsn.com

Everyday Gold by Michael Anthony R 14K
“LOVE” Key Charm

14K White Gold Charm Bracelet
HSN Item # 100-7607: $119.00 | S&H $9.95

HSN Item # 665-200: $36.00 S&H $5.95

Call 800-284-3100 or visit hsn.com
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ASIAN INFLUENCE

2007 is the Year of the Pig
Gung Hay Fat Choy!
Green jade carved dragon adjustable necklace
Jewelry Television Item # TKY163: $69.99
Call 800-581-3002 or visit JewelryTelevision.com

14K Gemstone Asian-Inspired Pendant
with 30” Cord Necklace
HSN Item # 574-230: $29.90 | S&H $5.95
Call 800-284-3100 or visit hsn.com

Green, yellow and red bead jade necklace with 3.5” drop
Jewelry Television Item # TKY152: $59.99
Call 800-581-3002 or visit JewelryTelevision.com

Green Jade 14K Good Luck Ring
HSN Item # 527-660: $169.00 | S&H $5.95
Call 800-284-3100 or visit hsn.com

.76ct Gemstone Quan Yin Buddha 14K Ring
HSN Item # 574-240: $149.90 | S&H $5.95
Call 800-284-3100 or visit hsn.com
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Online shopping
that satisfies curiosity.
On demand shopping videos that feature
the brands you want most. Beauty, home,
gourmet, lifestyles and luxury. All when
you want and from where you want.
myshoppingcast.com

Know Your
MEDICINE
Know Your
PHARMACIST
Talk to your
Pharmacist
Today

Just Published...

Intrepid’s Odyssey

VIBE, THE ESSENCE OF
ANTI-AGING & VIBRANT LIFE

My story behind the creation of the Intrepid Museum

Michael D. Piccola

The Eniva VIBE is a Liquid ALL-IN-ONE
Nutraceutical supplement now being
recognized as an unprecedented
advancement in anti-aging science with
the most efficient nutrient delivery system
and highest certified antioxidant potency to
be found anywhere in the world, rendering
most other supplements obsolete.
VIBE’S nutrients and minerals are-WaterSoluble - in perfect aqueous solution to be
transported through the blood stream and
into the cells.
VIBE holds the highest certified Antioxidant
rating of any liquid nutritional supplement
listed in the PDR for Nonprescription Drugs
and Dietary Supplements.

This is a true story about procuring a decommissioned WWII U.S. Navy
aircraft carrier and converting her into a Memorial Museum. Later, she
became a National Monument in New York City.

Call 1-800-AUTHORS to order, or visit www.iUniverse.com

Call Stuart at 1-800-793-6480
Check out our website at www.robustfuture.com

BUY ONE FOR YOURSELF:

SEND MY FREE GIFT SUBSCRIPTION TO:

Name
Title
Company
Mailing Address
City/State/Zip Code
Email Address

Name
Title
Company
Mailing Address
City/State/Zip Code
Email Address

!

o Yes! I’d like to occasionally receive emails from ShopTalk: The
Magazine For TV Shopping Fans™ and its marketing partners.

!

give a gift!

o Yes, my payment for $12 is enclosed, and I have made my check
out to Fanzines, Inc.
o If you are employed by a TV shopping network, please check here.

To subscribe by mail, please fill out the coupon above, cut it out, and mail it along with your payment for $12 to Fanzines, Inc., P.O. Box
261573, Littleton, Colorado 80163-1573 U.S.A. Please make check or money order payable to Fanzines, Inc. To pay by credit card, please
visit our website at http://www.tvshoptalk.com.

ADVERTISING POLICY
Fanzines, Inc. neither endorses nor guarantees any of the products or services advertised in ShopTalk: The Magazine For TV Shopping Fans, and on
the ShopTalk website (www.tvshoptalk.com), and will not take responsibility
for the content of the ads, promises made, or the quality/reliability of the
product or services offered.

Fanzines, Inc. and its products and representatives cannot be held
responsible for loss or damages incurred as a result of transactions with
individuals or companies advertising in its magazines or on its websites. We
strongly recommend that readers thoroughly investigate the companies and
products being considered for purchase, before sending monies or entering
into any agreements with advertisers. Thank you.

